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2018 
CONFERENCE
November 27-30, 2018



Seminar Format
• Why visit?
• Highlights
• Suggested itineraries
• Where to stay?
• Unique Experiences: during 

and pre/post
• Practical advice



Prague Castle



Reykjavík



Australia
• Indigenous wildlife
• Sydney and Melbourne
• Great Barrier Reef
• Uluru – Kata Tjuta N. Park
• Natural beauty
• Wine regions
• Indigenous art
• Outdoor adventures
• Ultimate train journeys



Sydney Opera House





































WELCOME TO

2011 ACHIEVERS











SPIRIT
OF 

DISCOVERY



IRI INCREASE 
MAY THROUGH AUGUST

XX%



CORONA EXTRA is a 
POWERFUL BRAND

Source: IQ Depletions Data, Latest 52-weeks as of 9/6/17
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INTERNATIONAL
BRAND

PRESENTATION
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THE FASTEST GROWING 
MASSTIGE BRAND 

IN NORTH AMERICA
2018
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ALWAYS
AFFORDABLE

LUXURY

QUALITY
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OUR
CUSTOMERS
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CLAIM 
YOUR 
SHADE
Here’s to celebrating our fullest spectrum 
ever, 50 shades of Conceal and Perfect 
2-in-1 Foundation.

Formulated to address the diverse needs of 
every skin tone, for all the different ways we 
wear who we are.

No judgement, no exceptions.











LIMITED ENGAGEMENT 
PRODUCTS



EARLY
RELEASE
DVD
EXCLUSIVE



SHARED
PRODUCT

LAUNCHES



NEW
PARTNERSHIP



NEW
EXCLUSIVES





Instant Fashion



“Making Motoring History”



SUMMER SOCCER

Source: IRI & Bar Data 6/1-7/31, 2016

+XX% IN VOLUME
SALES

+XX% IN DOLLAR
SALES

FOR MODELO
DURING SUMMER 2015 
PROMO PERIOD VS, YA



GOLD CUP 
NEW!

TV SPOT 
NEW!

RETAIL 
PROMOTION
+PACKAGING

ON-PREMISE 
TOOLS

SOCIAL & 
DIGITAL

EXPERIENTIAL 
ACTIVATION 

NEW!

MODELO IS THE OFFICIAL BEER OF THE BEAUTIFUL GAME



SPONSORSHIP 2017 AND 2019 GAMES

RETAIL/LOCAL CONSUMER PROMOTIONS

TEAM LOGOS & PLAYERS RIGHTS 

TV VISIBLE LED SIGNAGE

HOSPITALITY OPPORTUNITY

GOLD CUP LOGO & MARKS

+ TV BROADCAST SPONSOR

XXHIGHER
THAN MLS

GOLD CUP 
VIEWERSHIP

WHEN:  
June-July 2017
LOCATION: 

USA



58 STRATASYS  /  THE 3D PRINTING SOLUTIONS COMPANY





• In Development – RFPs are Out to Agencies
• The Rosé Category is Hot but Few Brands Have 

Been Established with Consumers
• Obscure French Names No One Can Pronounce

• Standouts: Berringer at the Low End; Whispering Angel 
at the High End – Names Easy to Remember but Far 
From Exciting or Fun

• French is Edgy, Fun and Approachable Which is 
Unique to the Rosé Category

• This has Worked in Other Categories, e.g. Menége à 
Trois, Cupcake

Naughty 
French Rosé



• The Only Truly Authentic Sambuca
• Sells XXX + Cases in Italy and Also Successful 

in Germany
• Only XXX Cases Sold in the U.S.
• Market Leader Romana Sells XXX Cases

The First Agency 
Brand We 
Will Approach 



• Beautiful French 
Glass

• Craft Spirts as a Base
• Made in Brooklyn, NY
• 70 Proof
• $XX for a 750ml
• $XX GP Per Case
• Launch TBD



Dress for Success
Let’s Go Places…Together 

Presenter’s Name
Presenter’s Title



Tools

Financial
Foundation

Career
Success

Security

• Teach women the tools to help 
them get back to work 

• Help women establish a financial 
foundation on which to build a 
more secure life, stable family 
and stronger community ties 

• Address every phase of a 
woman’s career – unemployed 
and searching; recently 
employed and adjusting; 
or gainfully employed 
and succeeding

• Help clients go from surviving
to thriving



But What You Might NOT Know

Career Center: career counseling, 
résumé/cover letter help, mock interviews, 
access to professional skills training course

Going Places Network by the Walmart 
Foundation: 10-week safety net of support 
for women who participate in Suiting Program 
but haven’t yet secured employment

Professional Women’s Group: 
Help newly employed women navigate 
workplace challenges

Financial Education: Clients employed at 
least one year can enroll in 15-week Financial 
Literacy Program



Some of our Partners at a Glance…

Each May, 100% of the 
purchase price of all brow 

wax services in Benefit 
boutiques and Brow Bars 
is donated back to Dress 

for Success

Official accomodations
provider for Success 

Summit, discounts for 
DFS supporters, job 

opportunities for 
DFS clients

Going Places Network by 
Walmart helps 

unemployed Dress for 
Success clients gain 

professional skills through 
weekly training sessions, 
and one-on-one coaching

“Give Confidence, 
Hope and Style” 

initiative in its more 
than 500 stores 

throughout North 
America
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